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Section I. Summary
According to market research and contacts, prepared commercial pet food has significant potential on the Russian market. Developing the market will take time, because most pet owners do not purchase pet food, but rather prepare it at home using their own ingredients, even though commercially prepared product is readily available throughout the country. Demand is expected to strengthen as pet owners become more knowledgeable about the benefits of commercially prepared pet food, and their disposable income expands.

Those consumers who purchase commercial pet food cite two main reasons: that it is convenient to use, and does not take a long time to prepare.  Both reasons are increasingly important, as more Russian households are dual income with less free time at home.

According to market surveys, pet owners who have tested commercial pet food at home and elect not to continue purchasing it state the following reasons for their decision: their pet does not like commercial pet food (44 percent), they consider it to be unhealthy (18 percent), and expensive (17 percent). About 77 percent of consumers prefer dry food for their dogs.  Apart from commercial dog food, almost all owners feed pets with home-prepared food and often mix the two together.

Table 1.  Advantages and Challenges in the Russian Pet Food Market

	Advantages
	Challenges

	Pets are very popular in Russia
	GMO registration issues for pet food ingredients

	Pet food phytosanitary certificate recently approved for trade with the United States
	Home-prepared pet food preferred.  Dry food is preferred over canned food



	Product from the United States is high quality
	Growing domestic production by international firms

	Both low priced and high priced brands and quality are popular
	Commercial cat food more popular than dog food

	Growing income levels and affluence
	


Section II.  Regulations and Policies

Imports of commercial pet food require a veterinary certificate in which the producer either certifies in writing that the pet food contains no genetically modified organisms (GMOs) or provides proof that any GMOs contained in the pet food have been approved by the Russian government.  In the latter case, a copy of the GMO registration documents must be attached.  A new veterinary certificate was recently approved by US and Russian veterinary authorities.

Exporters should ensure that they are using the most recent certification documents before finalizing trade agreements.  Updated information on products approved for feed use can be obtained at the following web site: http://www.mcx.ru/index.html?he_id=464&doc_id=2740.  The importer should be able to get a copy of any needed Ministry of Agriculture certificates from the Russian Veterinary Service.

Advertising

A well-developed advertising campaign is important to support market development for both new entrants and established firms.  Customers usually get their information on pet nutrition from television advertising, other customers, veterinarians, special publications, and radio. 

Production

There are several plants producing pet food in the Russian Federation, and both domestic and foreign investors are investing in this industry.  The range of pet food products is wide, from low price commodities to the premium niche market.
Section III.  Consumption and Market Sectors

There are about 2,000 brands registered in the Russian Federation and available on the domestic market, and US pet food brands control a large share of the market.  For example, Mars, Nestle and Royal Canin control about 80 percent of the market, with Mars the largest of these major players.  Additionally, Oskar, Arovit, Hubers, and Purina brands are also present.  Pet food demand, estimated at about USD 200 million, is growing throughout the country with the biggest growth in Moscow.  The average family buys seven kilograms of dog food.  Commercially prepared food is more popular with cat owners than dog owners.

Imports

Russia’s pet food imports have been expanding quickly in the last few years, growing from $17 million worth of product in 2001 to $47 million in 2003.  A further comparison for the first part of this year shows an even greater rate of growth.  During the January to May 2004 period, pet food imports increased by 91 percent as compared to the same time frame in 2003. 
During the January to May 2004 period, exports by the United States increased by 43 percent as compared to the similar period in 2003, while its share in total imports fell from 6.3 percent in 2003 to 4.7 percent in 2004.  As shown in the table below, the biggest pet food exporters to Russia in the first part of 2004 were Hungary, Lithuania, France and Austria.

	Russia – Imports of Dog and Cat Food

	January – May

	Million US Dollars


	 
	 
	 
	 
	 
	 
	% Share
	 
	% Change

	Rank
	Country
	      2002
	      2003
	      2004
	      2002
	      2003
	      2004
	’03 to ‘04

	
	Total
	7.64
	15.20
	28.97
	100
	100
	100
	90.6

	
	
	
	
	
	
	
	
	

	1
	Hungary
	1.76
	1.53
	7.08
	23.1
	10.1
	24.4
	360.6

	2
	Lithuania
	0.61
	5.70
	7.04
	7.9
	37.5
	24.2
	23.5

	3
	France
	.34
	0.61
	4.38
	4.4
	4.0
	15.1
	618.2

	4
	Austria
	2.06
	2.90
	3.99
	26.9
	19.0
	13.8
	38.2

	5
	Netherlands
	.39
	.78
	1.87
	5.1
	5.2
	6.5
	139.5

	6
	Germany
	.58
	.55
	1.41
	7.6
	3.6
	4.9
	157.9

	7
	United States
	.48
	.96
	1.38
	6.3
	6.3
	4.8
	43.2

	8
	Denmark
	.69
	.43
	.96
	9.0
	2.8
	3.3
	124.5

	9
	Italy
	.28
	.25
	.46
	3.7
	1.6
	1.6
	84.3

	10
	Canada
	.06
	.19
	0.18
	.8
	1.3
	0.6
	-7.5

	11
	Poland
	.12
	1.22
	.08
	1.6
	8.0
	0.3
	-93.4

	
	
	
	
	
	
	
	
	


Source: World Trade Atlas

Note:  Date includes HS code 230910 “Dog, Cat, Retail Sale”
Section IV.  Promotional Activities

Industry shows and related events are a common forum for promoting commercial pet food. Industry cooperators are also working in Russia.

Section V.  Post Contacts and Further Information

The Pet Food Institute is the main industry representative in the United States.  They can be contacted through the following Internet site: http://www.petfoodinstitute.org

CONTACT INFORMATION FOR FAS OFFICES IN RUSSIA AND THE U.S.

U.S. Agricultural Trade Office (Covering Armenia, Belarus, Georgia, and Russia) 

American Embassy

Bolshoy Devyatinskiy Pereulok 8

121099 Moscow, Russia

Tel: 7 (095) 728-5560; Fax: 7 (095) 728-5069

E-mail: atomoscow@usda.gov
Eric Wenberg, Director

For mail coming from the U.S.:
Agricultural Trade Office

PSC 77 AGR

APO, AE 09721
USDA/FAS AND ATO PROGRAMS AND SERVICES

The Foreign Agricultural Service and the Agricultural Trade Office/Moscow offer a variety of programs, services, and information resources to help U.S. exporters of food, beverage, and agricultural products learn more about the Russian market, establish initial contact with Russian buyers, and promote their products in the local market.  Following is a partial listing of programs and services:

Trade Leads are direct inquiries from Russian buyers seeking U.S. sources for specific food, beverage, or agricultural products.  U.S. companies can receive these Trade Leads by contacting the AgExport Services Division, FAS/USDA or by visiting the USDA/FAS Homepage (see contact information at the beginning of this section).

Buyer Alert is a bi-weekly publication providing information on specific food, beverage, and agricultural products offered by U.S. exporters.  U.S. companies may place ads in Buyer Alert by contacting the AgExport Services Division, FAS/USDA (see contact information at the beginning of this section).

U.S. Supplier Lists are drawn from an extensive database of companies that can supply a wide range of U.S. food, beverage, and agricultural products.  The ATO Moscow supplies these lists to Russian importers on request.  U.S. companies that wish to be included in this database should contact the AgExport Services Division, FAS/USDA (see contact information at the beginning of this section).

Foreign Buyer Lists are drawn from a database of Russian importers dealing with a wide range of food, beverage, and agricultural products.  U.S. companies can order these lists through the AgExport Services Division, FAS/USDA (see contact information at the beginning of this section).

ATO/Moscow also coordinates U.S. participation in local trade, sponsors supermarket and menu promotions, provides support for trade missions, and can help arrange appointments for first-time visitors to Russia.  For more detail on these and other programs or activities, please contact the ATO/Moscow (see contact information above).

The FAS website (www.fas.usda.gov) is an excellent source of information on other USDA/FAS export promotion/assistance programs, such as the Market Access Program (MAP) and Credit Guarantee Programs, as well as a wide range of information and reports on market opportunities for U.S. food, beverage, and agricultural exports world-wide.

Appendix I:  Custom Duties on Pet Food

	Code
	Description
	

	2309,
	Preparations of a kind used in animal feeding

	2309 10
	Dog or cat food, packed for retail trade

	Including  2309 10 110 0
               2309 10 130 0 
               2309 10 150 0 
               2309 10 190 0 
               2309 10 310 0 
               2309 10 330 0 
               2309 10 390 0 
               2309 10 510 0 
               2309 10 530 0 
               2309 10 590 0 
               2309 10 700 0 
               2309 10 900 0
	20%, but not less than 0.16 euro/kilo


Source:  Russian Government Web Site
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