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• Banner ads on the top 100 U.S. web sites (July 
2005)

• 113 unique banner ads with at least 1 disclosure
• 163 total disclosures 
• Advertisers included:



Proximity and Placement to Claim

Mixed Adherence
• All showed disclosure prior to purchase

• Most had claim and disclosure together 
(proximal) or direct link (immediate)

• Problem: 35% still required additional clicks

• Problem: only 14.7% required no scrolling



No Scrolling Required



Scrolling Required



Prominence 

Mixed Adherence:
• Nearly all used a single background color
• Nearly all used a combination of 

upper/lower case letters
• Problem: None were sufficient text size 

(1/25th of screen height)
• Problem: 2/3 used “glaring” contrast 

(black letters on white background)
• Problem: Inconsistent cue for disclosure



Hyperlink Disclosure Cues

• Rules, Regulations and Disclaimers
• Terms and Conditions
• Terms and Conditions of Use and Privacy 

Policy
• General
• Disclosure
• Disclaimer
• Offer Details
• Important Information
• Fine Print



Glaring Contrast, Insufficient Text Size, All 
Caps, “Kitchen Sink” Mega-Disclosure



Maximum Contrast



Distraction, Repetition & Multimedia

Distracting Factors – Modest Adherence
• Most disclosures had no distraction:  animation, 

blank space, graphics, intervening hyperlinks or 
text

• Problem: intervening hyperlink (30%)

Repetition – Minimal Adherence
• Problem: Only a few ads repeat disclosure to 

ensure it’s seen

Multimedia Messages
• All were static text
• No Dual Modality



Distraction – Intervening Hyperlinks

Let’s go shop for a TV.



How can the disclosure be more clear and 
conspicuous?

Location. Location. Location.

•Prominent placement:  

“Golden Triangle” F-shaped pattern

Search Results Page
Standard Web Page – with 
left side and top menus



How can the disclosure be more clear and 
conspicuous?

Repetition. Repetition. Repetition.

•Near offer

•In F-shape pattern/Golden Triangle

•At check-out



How can the disclosure be more clear and 
conspicuous?

Enhance Prominence

•Sufficient text size 

•Maximize contrast with light lettering/dark 
background  -- or at least avoid “glare”

•Provide for user control over font size and 
lettering/background contrast

•Avoid embedding claim-related disclosure in 
lengthy “Terms & Conditions” or “Legal Notice”



How can the disclosure be more clear and 
conspicuous?

Use Hyperlinks Effectively

If the consumer links to the disclosure:

• Link appears in the F-shaped/Golden Triangle

• Standard term to indicate link to required 
disclosure

Within the disclosure:

•Limit scrolling - if your disclosure is lengthy, 
use menu links to key points in F-shaped/ 
Golden Triangle area on disclosure page 

•Remove intervening links



And Remember…

If we knew what we were doing, it 
wouldn’t be called Research.

-Albert Einstein

Even a genius recommends 
that we do our homework to 
make sure we’re getting it 
right.


