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Sample Ad Serving Transaction Path

Logs generated for each event: T

1.Impression of Amazon Banner I New |:a||
2.Impression of Amazon Banner 1] Toys

| * Armivals In
3.Impression of Amazon Banner t e

] ‘ op early and save for the holidays
4. Impression of Amazon Banner rp S cow o Ao s cor &
5.Impression of Amazon Banner
6.Click

/.Landing on Home Page

8.Product Information Page A —
9.Product Information Page B —_— |

10. Product Order Page 1 4 8 ®| &=
11. Product Order Page 2

12. Product Order Page 3
13. Order Confirmation Page
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&random=CACHE
1001115:http{//media.trueffect.com/ta/¥1/155/universal-
1x1.gif#ta/1001 =Ix1.gif ml -- - 1 - 1002086 -
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Data embedded in a log file includes

- IP address

- Browser type

- Time and Data stamp

- Encoded representation of banner asset
- Cookie name

- Cookie data
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4 4 » [ | Media Allocation - Impressions Planned Actual -~ Creative Performance -~ Site Performance -~ Campaign Report

Adgregate Reports

Impression Allocation

SITE - |Total
Aol 0.20%
Aol Diet And Fitness 1.62%
Aol Food And Home 1.33%
Market City Denver 0.61%
Market City Los Angeles 0.61%
Msn Autos 0.00%
National 9.00%
Oln Series 75.92%
Olntv Ted Barta 0.01%
Time Arts 0.00%
Trueffect E-Mail From Sales Force 0.00%
‘Yahoo 10.82%
Grand Total 100.00%

H Aol

W Aol Diet And Fitness

™ Aol Food And Home

W Market City Denver

M Market City Los Angeles
B Msn Autos

m National

M Oln Series

M OlntvTed Barta

M Time Arts

m Trueffect E-Mail From Sale

W Y¥zhoo

Impressions

Clicks

Conversions
Banner performance
Media performance

Campaign Report

m Coverage Dates

Start. | Oct 25, 2007 ( Thu)

]

End, [ et 25, 2007 (Thuy

=]

¥ Campaign Selection

2 82 (&l Advertisers) (4)

Da Advertizer: Testsig
@ advertiser: John Doe

|~

Da Advertizer: Dermo Advertis
[J& Advertiser: Dema3 Advert

|

e Refresh Report

Cookie-based Reports

- Predictive models
- Segmentation
- “fingerprinting”
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Enterprise Caliber 3 Party Ad Serving is:

- Complex
- Expensive

Advertisers are shackled with fur-lined
handcuffs to the existing 3" party model.

Removing 3" party data model opens the
door to a wealth of possibllities.
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» New digitally addressable media
» Browser cookie faclility not always present
» Transfer consumer privacy expectations



	The Rise and Fall�of the 3rd Party
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12

