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The Consumer as an agent of change
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THEN NOW TOMORROW

Data Advances in Medicine

NOW
• Radiology
• EKG
• Labs
• Meds
• Monitoring
• MD exam
• Nurse observations
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THEN NOW TOMORROW

Data Advances in Medicine

TOMORROW
• Continuous location tracking
• Constant vital signs monitoring
• Transcutaneous monitoring of 

glucose, ETOH, etc.
• Noninvasive testing
• Exhaled breath analysis
• Testing to maintain wellness
• Increased image utilization
• Genomic data
• Proteomics
• Personalized pharmacy
• Radiology
• EKG
• Labs
• Meds
• Monitoring
• MD exam
• Nurse observations

NOW
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• Meds
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THEN NOW TOMORROW

Consumer Access to Health Data
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THEN NOW TOMORROW

Access to the Web

Broadband penetration

Consumer Access to Health Data
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Consumers (C1 to C5) are forced to interact with facilities – 
focused around the needs of the healthcare provider, employer, 
payer or supplier, not the consumer

The Traditional Healthcare Universe

FACILITY

In 1543, Copernicus was the first to propose that the Earth rotated 
around the sun, while accepted scientific thought at the time believed 
that  the Earth was the center of the universe. Copernicus effectively 
“changed the center of the universe”.

C2
C5

C4

C1

C3
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Healthcare’s “Copernican Shift”
Healthcare is undergoing a “Copernican Shift” – with the 
consumer now placed at the center of the orbits of various 
healthcare strategies

Home Prevention
• Knowledge
• Fitness
• Wellness

Home Chronic Care
• Knowledge 
• MTM
• Senior Care

Clinic
• Convenience
• Access

Home Outpatient
• MTM
• Monitoring

Hospital
• Hospital ERP
• Full Enterprise

CONSUMER
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Shifting Roles: Shifting Economics

The Consumer

PayorsEmployers Providers Industry

• The healthcare industry needs a low cost way to contribute data by source data provider so that it’s easy for consumers to 
have a COMPLETE and AGGREGATE view of her health state/needs/activity

• As an industry, we need to make it easy to get DATA LIQUIDITY with existing and future STANDARDS
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Video: The Future of Healthcare
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Lowering The Barriers
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Silos of Data
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Consumers as the Aggregators

Private and Secure 
Data Storage and Sharing 
Platform

Health Data Silos

Consumer Interface

Health Devices & Applications
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DISCOVER
Quick links to refine 
results without 
doing a new search 

DISCOVER
Quick links to refine 
results without 
doing a new search

LEARN
Articles from 
leading industry 
resources that are 
related to the 
user’s query 

LEARN
Articles from 
leading industry 
resources that are 
related to the 
user’s query

ACT
Advertising is 
served up based 
on the relevancy of 
the search, plus a 
desired call to 
action in the ad. 

ACT
Advertising is 
served up based 
on the relevancy of 
the search, plus a 
desired call to 
action in the ad.
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Data Explosion vs. Population Explosion
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Realizing the Potential for Research
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A New Way To Research
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Video: Collaborating to Fight HIV
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Blind Man and the Elephant
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To improve health, 
around the world

Microsoft Health Vision
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The Beginning of a Long Journey…

2007

This is a long journey
Healthcare is a big and complex issue, 
and no single company is going to provide 
a complete end-to-end solution. 
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