
Office of the Secretary 
Room 159 
Federal Trade Commission 
600 Pennsylvania Ave., N. W. 
Washington, D.C. 20580 

To whom it may concern: 

I am writing in regards to an announcement I read in the Washington Post seeking comments 
regarding telemarketers. While my experience is now several years old, I believe the situation still occurs 
and needs attention. 

time she was 70 and still mentally competent. For the first years of her widowhood, she seemed able to 
cope with the myriad phone calls and mail requesting she support this or that, buy this product or 
another. By the time she reached her late ~O’S, however, her mental condition had begun to deteriorate and 
this was when the telemarketers began to seriously move in. 

POT quality, and, many, utterly ridiculous. Since she lived alone, she was easy prey to the telemarketers 
who seemed “interested” in her life, her family, “sympathetic” to her loneliness, and “supportive” of her 
feeble efforts to live well. These “acts of kindness” took the shape of (1) convincing her she “needed” a 
$500 cosmetic kit, including cellulite remover cream (I don’t think she bought $500 worth of cosmetics in 
the last 50 years of her life); they subsequently sold her a second one. I mailed them back but never 
received a refhnd. (2) an electric floor scrubber which never worked; when I mailed it back with an 
accompanying letter requesting a refund, I was ignored. I could never get a response from anyone at the 
company . (3) Jewelry from a company in Ohio who persuaded her to send them a blank check so she 
could purchase whatever she wanted without having to bother with another payment. Most of it was 
junk. (4) solicitations to buy tickets for one lottery or the other; the rudest experience was with a 
telemarketers selling Canadian (1) lottery tickets: I happened to be there when he called and when I 
refbsed to let him speak to my mother, he kept calling back ...p robably 6 more times in five 
minutes ... despite my slamming the phone down each time he identified himself On the last call, he let 
loose a string of obscenities. I don’t doubt he eventually reached her and sold her tickets. (5) a company 
which sold promotional items and convinced her she needed $1000 worth of pencils with her name on 
them. Fortunately, this information came to me via her neighbor and I spent hours tracking down the 
company ... they insisted she had purchased other items from them (they suggested a tv) and only after 
letters to the company, including the president, and assuring them that an 80 year old woman had no use 
for $1000 worth of pencils, did they finally refund the money. That situation alone cost me countless 
hours writing letters and making phone calls. 

There were more situations like this. The most insidious was a company which had bilked her for 
hundreds of dollars before I discovered what they were doing. I worked with someone at our bank and, 
having power of attorney as well as being a co-owner of the bank account, began putting ‘stoppayments’ 
on those checks. The dangerous aspect came when this company had her send the checks via Fed Ex ... so 
they could cash them before I could find out and put a ‘stop’ on them. Only through the kindness of a 
Fed Ex driver (who never identified himself) did I finally succeed in ending this: the driver had been called 
to her home for the third or fourth time and. .seeing the same business on the check- got mv mother to give 

My experience was actually through that of my late mother who became widowed in 1983. At the 

Over the last 5 years of her life, I watched more than $8,000 spent on products unnecessary, of 
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him my name and phone number; he called me, asked permission to not send it and to put a “do not pick 
up” flag on her nameladdresslphone. He told me what he was doing was illegal but that he had seen so 
much of this with the elderly, he could no longer justifiably let the checks go without some other member 
of the family approving. Thank God for him: those checks had already totaled more than $1000 and could 
have gone on and on, 

It was my experience that “do not call” did not work for her: they were not willing to listen to 
someone other than the ‘sucker’, regardless of legal authority. I had similar experiences with mail order 
companies and cannot describe the number of grocery bags, filled with solicitations for worthless 
products, entries into games promising huge prizes (the entry fee was anywhere fiom $5 to $20 ... a 
pittance if you might win $100,000), and contributions to questionable organizations (which might send 
anywhere fiom 2-3 a week to 10 a month). I wrote letters to the Direct Mail marketing association with 
the promise they would remove her fi-om their lists, but next month, she’d receive one, mail it in and we’d 
start all over again. 

on such foolishness, I have little sympathy. Unfortunately, that is not the person these unseemly 
characters go after: they don’t call me because I slam the phone down, blow a whistle into the 
receiver ... they get the message. The real VICTIM is the elderly who are no longer fully competent to hear 
the difference between a UNICEF request and some fly-by-night operation only out for whatever they 
can get. 

Constitution and I’m a firm believer in fiee speech. I am not, however, a believer in exploitation of ow 
most helpless citizens and no one will ever convince me that unscrupulous telemarketing scams (which is 
what most telemarketing is) is free speech. It is not. It is only what it is, a scam for dollars, and I would 
rather give up some of my freedom than have another family go through what I did for nearly 8 years. 

We were fortunate: the money “stolen” fiom my mother through her mental incompetence did not 
break her. She was well off and left a substantial estate. That is not the case with most of our elderly and I 
believe they are deserving of the protection of someone ...p articulariy since, in our society today, families 
are often physically &stant, and unable to keep the close, daily eye on their elderly relatives. Who is to do 
this? And even if the family member is close by (I lived 20 minutes from my mother) unless you live with 
them, the telemarketers has easy access. 

It is hard enough watching a parent deteriorate physically and mentally before your eyes without 
also watching a lifetime of hard-earned dollars fly out the doors to people who care for nothing save 
profit. If the products they sold her were good quality, useful ... I would be hard pressed to write this. I 
only hope that you will find some way of putting an end to this deplorable situation and prevent families 

For anyone who is reasonably intelligent and still competent, who chooses to spend their money 

I was an American History teacher for 27 years; I know all about the first amendment to the 
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T0:WZDERAL TRADE COlbiMESION 

FROMRALPH ARRIAGA 

SURJECT:OPOSITION TO THE PROPOSAL TO C R E A E  A NATIONAL DO NOT CALL LIST THAT 
WOlJLD EXTEND TO NONPROFIT ORGANIZATIONS 

DATE-01 / 1 1 /02 

I am strongly opposed to the creation of a do not call registry that would apply to 
nonprofit organizations. I don’t mind receiving calls from nonprofit organizations 
and I appreciate all that they do. I see no reason for making the national do-not- 
call registry applicable to calls made by or on behalf of nonprofit organizations. 
These organizations depend on grass roots hdraising and the proposed 
amendments to the Telemarketing Sales Rule will hurt the nonprofits and charities 
which rely on telemarketing companies to raise money to h d  their program 
services. At a time when government is seeking to do less, the public is being 
asked to depend more and more on charities and nonprofits to provide social 
services and other forms of public good. The government should not be imposing 
restrictions that restrict the h d m g  of these projects. 

I do not support your current proposal to create tlus do not call list. I might 
support a do-not-call law that will allow me to pick the organizations or 
companies from which I do not wish receive calls. As I understand the proposal it 
is practically “all or nothing.” If1 put my name on the list, then the organizations 
I customarily support will not be able to call me. I am opposed to this kind of 
blanket prohi bition. 
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February 4,  2002 

Federal Trade Commission 
Office of the Secretary 
Room 159 
600 Pennsylvania Avenue, N.W. 
Washington, D.C.  20580 

Dear Sirs: 

I was DELIGHTED t o  learn t h a t  there i s  a proposal t o  give consumers the 
option of eliminating telemarketers. Those people cal l  a t  a l l  hours of 
the day o r  night, Sundays, e tc . ,  and are a real nuisance. 
support the "DO Not Call" Registry. 

I wholeheartedly 
I hope i t  passes. 

Sincerely, 

JoAnn K. Bachner 

-. 1478 



. 

- I479 



Ms. Barbar&holakos 
Ms Betsy Cholakos - 
-A- 

- 1480 



' 



- \ ’  

1482 



I 



.. -. . .- . ~ . .  . . . .  . . -. - . . .. .- 

. .... 

. .  . ~ .  

1484 



, 

f 

i 

1485 





- . . . . . 
I 

. .  

. .  . 

I 
. . . . . . . .. , . . . . - .. 



TO: FEDERAL TRADE COMMISSION 
OFFICE OF THE SECRETARY 
ROOM 159 
600 PETJI'SSYLWAI'JIA AVE. N o  FJ. 
WAS 11 I TJGTOIS , DC 2 0 5 8 0 

DATE : February 18,2002 

SUBJECT: TELEMARKETING SALES RULE 

1. E s t a b l i s h  a t o l l - f r e e  number through which 

conscTmers could r e q u e s t  t o  be pu t  on a 

"do no t  c a l l  l i s t . "  

2 .  P l ease  do eve ry th ing  p o s s i b l e  t o  keep 

t e l e m a r k e t e r s  from c a l l i n g  me. I HATE TO 
ANSWER THE PfiONE TO HEAR A PERSON TRYING TO 

SELL SOMETHING OJIIICFI I CAN NOT SEE. Stop  

them from c a l l i n g  me. I can shop where I can 

s e e  what I w i l l  buy. TELEMARKETERS INVADE 

PRIVACY AND WASTE MY TIME. 

Thank you f o r  your c o n s i d e r a t i o n ,  
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January 11,2002 

Federal Trade Commission 
Room 159 
600 Pennsylvania Ave, N. W. 
Washington, DC 20580 

Subject: National Do Not Call List 

I am concerned about the proposal for a national do not call list. As I understand the 
proposal it is a blanket list that would require both profit and nonprofit companies to 
remove the phone number from their databases. 

derstand that many people don’t like calls from credit card and long 
mpanies, as well as other profit companies. I see no reason for malung 
1 do-not-call registry applicable to calls made by or on behalf of 

ations. The fact that these telemarketing companies continue to 
the public does support and want to be called by them. When 
e money over the phone, charities will stop calling them. People 
to contribute to charities when someone asks them to. How are 
ons going to fund the many good things they do if the government 

with their right to seek public support? The government has already 
wants people to support charities in order to cut back on the need for 

federal funding of these programs. I am also concerned about how this list will be 
maintained. What if I move and I am given a new telephone number that is 
already on the do-not-call list? How will I know? It could cut me off fi-om 
groups I want to support. 

1: hope you will reconsider your proposal for a national do not call list that would 
apply to calls made on behalf of nonprofit organizations. 

Sincerely, 
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Speciaf Ofympics 
Massachusetts March 7,2002 

Office of the Secretary 
Federal Trade Commission 
Room 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

Dear Secretary: 

I am writing to you on behalf of 9,300 Special Olympics Athletes here in the State 
of Massachusetts who depend on our program to meet a very basic human need; 
the need for a sense of personal achievement, self-esteem and hope for the 
future. Special Olympics is the single largest amateur sports organization in the 
world. We provide to our participants, all of whom have some degree of mental 
retardation, a year-round sports training and competition program. In 
Massachusetts we train in 26 sports and provide no fewer than 140 organized 
competitions per year. We do so, not at government expense, and for the most 
part not with paid employees, but rather as a result of active ongoing fundraising 
and recruitment from the general public through direct marketing. This program 
is being seriously threatened by the proposed amendments to the Telemarketing 
Sales Rule to create a national registry for a “do-not-call” list. 

The proposed amendment, in my opinion, would not serve the best interests of 
the people in that it would allow for the very kinds of calls that receive the most 
complaints from the American public, and would seriously limit the ability of 
organization such as the one I represent to contact supporters and potential 
supporters of our cause thus making it considerably more difficult for us to recruit 
volunteers and financial supporters. It is further unfair, in my opinion, (and 
perhaps unconstitutional) to limit the ability of one group to contact people while 
protecting the ability of others to do the same. 

Special Olympics Massachusetts, Inc. currently employs the services of outside 
vendors to raise funds, recruit volunteers and conduct cause-related promotions 
through direct marketing. Nearly half of our annual NET revenue comes from 
such efforts. The amendment, as proposed, would have a devastating affect 
upon our ability to further or mission. , 

, *  

President Bush- has recently stated that hqbelieves that every American should 

- -- -. I-? m 
Created by the Joseph I? Kennedy, Jr. Foundation, Authorized and Accredited by Special Olympics, Inc., for the Benefit of Persons with Mental Retardation 
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The Federal Trade Commission 
March 7,2002 
Page 2 

donate 4,000 hours over their lifetime to worthy causes. Organizations, such as 
ours, are “volunteer-intensive” and totally reliant upon the kindness of many 
individuals who routinely give of their time and funds to support and further our 
mission. Without them we would simply not exist. 

Please, therefore, let it be known that Special Olympics Massachusetts, Inc. 
opposes the proposed amendment as written. We would support an 
amendment, however, that exempts all non-profit organizations. 

On behalf of our 9,300 athletes and their families who rely on our services so 
much, I implore you to reconsider your actions. 

Thank for your attention to this matter and thank you also for this opportunity to 
give input to this process. 

n 

President-0 
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Robert A. Johnson 

March 7, 2002 

Office of the Secretary 
Room 159 
Federal Trade Commission 
600 Pennsylvania Avenue NW 
Washington, DC 20580 

Dear SirMadam: 

Following are my comments on the proposed changes to the Telemarketing Sales Rule. I have 
submitted these same comments by e-mail today. I have stated the question as posed by the 
Commission and appended my comment as "Ans."  

How long should a telephone number remain on the national "do not call" registry? 
A n s .  There should be no time limit. It should remain on the list until someone at that 
telephone number removes it. 

Who should be permitted to request that a telephone number be placed on the "do not call" 

Ans. Anyone in the household. Telemarketing %alls can disrupt everyone in the household. 

Should requests from the line subscriber's spouse or adult child be permitted? 
A n s .  Yes. The annoyance of telemarketing calls affects everyone in the household. 

registry? - r  . I  , I  . 1 '  

r . ,  - 3  ' , 1 .  - * ,  ' P  : e 9  

Should third parties (outside the FTC) be permitted to collect and forward requests to be put on 
the ''do not call" registry? 
A n s .  Yes. However, unscrupulous third parties ,might sell, or otherwise misuse the list, so 
only people who understand that and are willing to take that chance should be willing to 
have a third party act for them. Using a third party must be optional with user. 

What security measures are appropriate and necessary to ensure that only those people who want 
to place their telephone numbers on the "do not call" registry can do so? 
MS. People whose numbers are placed on the "do not call" registry should receive 
confirmation of that fact when it happens,,byletter, eymail or some other way. 

+ . . r -  ".a 

Should, consumers- be, 1.1 . L ablqcto verie that , I  their numbers hawe been placed on the registry? 
Yes. 

2 -  

, -  I 
' e r -  .I : $ 3  ; . ;  1 j.- 

. I  

Ifso, bqw? 
A n s .  By telephone call t o  an automated call 

Should the ''do not call" registry be an "all or nothing" option 0; should it instead allow 
consumers to specifl the days or time of day that they are willing to accept telemarketing calls? 

er, using a PIN for privacy. 
3 : ... . 



A n s .  The registry should be all or nothing unless something else is not too hard to 
administer. People mostly just don't want to be bothered by telemarketers at any time. 

The proposed rule would permit consumers or donors who place their name and telephone 
number on the Itdo not call" registry to provide express verifiable authorization to specific sellers 
or organizations to make calls to them. How will this requirement affect those entities with which 
a consumer or donor has a preexisting relationship? 

A n s .  The consumer should notify the preexisting entity that he/she is giving authorization 
to be called. Or give such entities a one-time allowance to call that particular consumer 
and ask to be put on the authorized list. 

Robert A. Johnson y 

2. 
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March 7,2002 

FTC, Office of the Secretary 
Attn: Telemarketing Rulemaking - Comment 
600 Pennsylvania Avenue NW, Rm 159 
Washington DC 20580 

RE: Telemarketing Rulemaking - Comment FTC File No. R4 1 100 1 

We would like to have our names and telephone number removed fkom the telemarketing 
listing. 

Please place the following names on the DO NOT CALL LIST: 
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MRS. ANTHONY P. MORSE 

CALIFORNIA 
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