2.2: Data Tables

12.01 Tourism openness

Tourism expenditure and receipts as a percentage of GDP | 2011 or most recent
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COUNTRY/ECONOMY VALUE RANK
Seychelles.....ccoveievieiiieeeiee /| 71
Lebanon ... | 72
Cape Verde ... | 73
Barbados' | 74
Albania ] 75
Hong Kong SAR .. | 76
Montenegro | 77
Kyrgyz Republic... | 78
I 79

I 80

] 81

Cyprus | 82
Jamaica | 83
Singapore | 84
Cambodia... | 85
Luxembourg ] 86
Jordan ] 87
Lesotho ..oveveiiicicie | 88
Gambia, The | 89
Iceland I 90
Malaysia... I 91
Bulgaria I 92
Tanzania .. I 93
Thailand..... I 94
Estonia . 95
AMmMeNia ....ooveveeiiee e 9.0 m— 96
Morocco 97
Nicaragua ... 98
Dominican Republic 99
Georgia 100
Panama.... 101
Uganda.... 102
Slovenia... . 103
AUSEHA . 7.3 104
Moldova... 105
Mauritania™ . 106
Brunei Darussalam? 107
Bahrain 108
Guyana1 .. 109
Belgium 110
United Arab Emirates.. . 111
Portugal.......cooviiiieieieieee 6.5 112
Mongolia 113
Costa Rica.. 114
Uruguay ... 115
Vietnam 116
Honduras. 17
Greece 118
Namibia ... . 119
HUNGary ..o 5.7 = 120
New Zealand .... 121
Czech Republic 122
Latvia 123
Sweden 124
Rwanda.... 125
Ukraine ... 126
..5.3 mmm 127
Ireland......ccoovevviiiiiiie 5.2 128
Spain ... .52 129
Kuwait . ..5.2 = 130
Lithuania 131
Madagasoaﬂ. 4.9 132
Serbia 133
Kenya 134
Denmark.. . 135
Slovak Republic.........coevvvierene. 4.8 mmm 136
Switzerland . .48 mmm 137
Senegal’ 4.8 mmm 138
..4.6 139

Zimbabwe® ... A6 mmm 140

COUNTRY/ECONOMY VALUE
Azerbaijan ........coeveiieiiieiee 4.6
Taiwan, China.........ccccecvvviiicrenn. 4.5
Bosnia and Herzegovina .. ...45
Puerto Rico' .45

44
4.4

Guatemala .

Saudi Arabia.... .43
Netherlands A2
Iran, Islamic Rep.1 ...4.0
Australia.......ccooerviiiii e 3.9
...3.9

...3.8

.37

.3.6

...3.6

..3.6

France ............. ...3.5
United Kingdom.......ccccoooveviiinanne 3.5
Germany. ...3.5
Israel .34
Macedonia, FYR. ...3.3
Finland .3.3
...3.3

3.1

Haiti .... ...3.0
Swaziland" ... 3.0
Philippines ....3.0
...3.0

..3.0

2.9

.29

Canada... .29
Yemen............. .29
Korea, Rep. ..coveveeeieiieiieiieiee 2.8
Bolivia .28
El Salvador 27
Trinidad and Tobago1 .25
Argentina... 25
Céte d'lvoire ™ .. .24
Russian Federation . .24
Suriname .23

Sri Lanka ...oovevveieei 2.3
Ecuador .. 2.2
w2
2.
1.8
...1.8

Romania .
Malawi ...
Paraguay ...

Mexico....
Indonesia

Botswana .

Burkina Faso ..
1

1.4
Colombia .14
United States... ...1.3
Zambia 1.2
Brazil 1A
Venezuela ...1.0
Pakistan .07
GUINBA ... 0.7

...0.7
Algeria ... ...04
Bangladesh ...0.3 1
Tajikistan.... .02 1

Source: United Nations World Tourism Organization; International Monetary Fund, World Economic Outlook, 2012
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2.2: Data Tables

12.02 Attitude of population toward foreign visitors

How welcome are foreign visitors in your country? [1 = very unwelcome; 7 = very welcome] | 2011-2012 weighted average
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Source: World Economic Forum, Executive Opinion Survey

COUNTRY/ECONOMY VALUE
lceland......ccooeeevcviiiieee 6.8
New Zealand ..........cccocveveevennnne 6.8
Morocco

Macedonia, FYR
Austria....
Senegal ..
Portugal
Bosnia and Herzegovina....
Ireland
Burkina Faso.........cccccocveviiennnnn 6.6
Barbados...
Canada
Thailand..
Mali....
United Arab Emirates....
Singapore ..

Belgium ..
Bahrain ...
Rwanda
Lebanon .
Switzerland
Sweden
Sri Lanka ... .
Philippines .......coovviviiiiiieiece 6.5
Australia
Mauritius.....
Seychelles..
Tajikistan.
Finland
Hong Kong SAR
Georgia
Zambia ..o 6.5

Montenegro ..
Greece
Puerto Rico
Sierra Leone .

Costa Rica.

South Affica.......ccevvvvieverinnn 6.4

Gambia, The.
Mexico....

Netherlands ..
Cyprus
Luxembourg . .
Estonia......c.cccovvviiiiiiiiie 6.4

Cameroon..
United Kingdom...
Malaysia..

Dominican Republic
Burundi
Guinea....
Croatia....
Czech Republic ......ccovevieeeenne. 6.3
Ethiopia...
Israel
Swaziland ..

-

MEAN: 6.1

© 2013 World Economic Forum

7 RANK COUNTRY/ECONOMY VALUE 1 MEAN: 6.1 7
71 Cape Verde ......cccovvevvieeannne. 62  EE——
72 SUANAME .o 6.2 _
73 Slovenia.... ...6.2 _
74 L. 6.2 —
75 B2 —
76  Brunei Darussalam. 6.2 I—
77 Uruguay .62 I—
78 Taiwan, China.. ...6.2 _
79 L B2 —
80  France .....cccoeoveveecveiccionies 6.2 I
81 Jamaica.... L. 6.2 ——
82 Azerbaijan. .62 —
83 Germany... L6 —
84 Chie... 61—
85 Namiia... BT ——
86 Bangladesh... LGB ———
87 Serbia .61 —
88 COIOMDIA ..o 6.1 I —
89 L6 —
90 LB ———
91  Mozambique. ....6.1 _
92 Nicaragua. 6.1 ——
93 Moldova.... .61 ——
94 Algeria LB ——
95 Armenia.... ....6.0 _
96 POIU..eooeeeeeeeeeeeeeeeeereene, 6.0  EE————
97 Guatemala ....6.0 _
98 0.0 ——
99 Ll B0 ————
100 Cambodia. 6.0 E—
101  Paraguay .. ....6.0 _
102  United States 6.0 ————
103 Botswana ...5.9 I
104 INdi@....cicicccc 5.9 E—
105 Madagascar.. L2590 ——
106 Zimbabwe LL59 0 ——
107 .59 ——
108  Vietnam . 59—
109 .58 E—
110 Nigeria ...5.8 I
111 Panama. .58 I——
112 LIthu@NIa oo 58 I
113 Argentina.. L.5.8  HEE—
114 Indonesia.. .58  I—
115 Tanzania... L.58  E—
116 Hungary. 5.7 —
117 Denmark... LL57 —
118  Poland .57 —
119 Ecuador.... .57 —
120 LESOMNO vvvevveveerereeeereeesernis 57 I——
121 Malawi... 57 ——
122 Romania ...5.7 I
128 Mauritania. L2507 ———
124 Chad... 57 —
125 Honduras.. 57 S
126 Trinidad and Tobago. .56 mE——
127 Ukraine 5.6 SE——
128 Saudi Arabia...........cccoocovvrne... 55 I SES——
129 Korea, Rep. .. ..5.5 I———
130 .55 ——
131 Mongolia... .55 HIEEEEE——
132 Bulgaria .... 55 Se——
133 Slovak Republic .55 ——
134 Pakistan .53 ——
135 Iran, Islamic Rep. ... L.5.2 IEEE—
136 Latvid......coovieeiiicneiicsas 52 Saa——
137  Kuwait L.52  HEeee——
138 Russian Federation ... ...5.0 I
139 Venezuela. A5 —
140 Bolivia.... 44 ]
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2.2: Data Tables

12.03 Extension of business trips recommended

When senior executives visit your country for the first time for business purposes, how likely are you to recommend extending their trip for leisure purposes? [1 = very

unlikely; 7 = very likely] | 2011-2012 weighted average
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COUNTRY/ECONOMY VALUE
New Zealand ..........cccovvveirennnne 6.5
France .......ccccocevvevviciciii 6.5
AUSEHA 6.4
South Affica......cccoeevieriicinn, 6.4
Puerto Rico....

Costa Rica..

Sri Lanka ...

Morocco ..

Barbados........ccoccvviiiiiii 6.2
......... 6.2

Canada.......cccoveeeieiiiiee 6.2

United Arab Emirates..

Switzerland .

Ireland

Rwanda ...
Argentina .
Uruguay ....c.oeeeeeeeeeeeeiceeeee e 6.0
Lebanon ..o 6.0
Philippines .......coovvviviiiiiieine 6.0

Panama....

Mauritius ..

Thailand.....

CYPIUS oo 5.9
Malaysia........cocereereaiieeeeans 5.9
Bosnia and Herzegovina............. 5.9
Estonia

Iceland....
Hong Kong SAR ..
United Kingdom...

Australia
Dominican Republic................... 5.8
MEXICO ... 5.8

......... 5.8

United States....

Montenegro ...

Jordan
Mali.veeee 5.7
Taiwan, China.........cccccvvevviiennne 5.7
Guatemala .......cccoovvvieeiciinnn 5.7

Greece
Azerbaijan

......... 5.6
......... 5.6

Albania.

Brazil....

Colombia

Burkina Faso

Benin ..o 5.5

AMMeNIa ....ccvvveiiciieeiiees 5.5

SINGAPOIE ..o 5.5

Jamaica

Zimbabwe...

Gambia, The

Cameroon

Cote d'lvoire

Belgium ......coooeiiiiiiee e 5.4

Macedonia, FYR .......ccccoviviienne 5.4
......... 5.4

Netherlands .........ccoccevviviicine 5.4

Romania .......ccccoevveiiiiic 5.4

-

RANK

71
72
73
74
75
76
77
78
79
80
81
82
83
84
85
86
87
88
89
90
91
92
93
94
95
96
97
98
99
100
101
102
103
104
105
106
107
108
109
110
111
112
113
114
115
116
17
118
119
120
121
122
123
124
125
126
127
128
129
130
131
132
133
134
135
136
137
138
139
140

MEAN: 5.3 7

e

Source: World Economic Forum, Executive Opinion Survey
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COUNTRY/ECONOMY VALUE
Ecuador.......ccoovvivviiiciic 5.4
Senegal ..eovvieiiiie e 5.3
Suriname ...53
Kyrgyz Republic.. ....53
Cambodia

Germany.

Korea, Rep. .....

Honduras

Nicaragua ........ccoceeveeiereeieaens 5.2
Sweden .. ...5b.2
Mongolia. .52

Luxembourg ....
Slovenia..

Indonesia...

Serbia

Slovak Repubilic ..
Madagascar........cccceevevieieaens 5.1
Burundii... ...5.1
Zambia ... ...5.1

Swaziland ..

Israel

India....

Malawi
Mozambique.........cceeverierraenns 5.0

Czech Republic ..
Iran, Islamic Rep.
Finland
Cape Verde ..
El Salvador

Guyana...
Hungary..
Ukraine
Bulgaria ..
Brunei Daruss:
Guinea
Latvia.....ccoovvviiiiiii 4.7
Saudi Arabia.....
Ethiopia
Vietham
Trinidad and Tobago..

Algeria
Kazakhstan

Bahrain
Denmark.

Paraguay ...
Tajikistan..........
Lesotho ..ccvvveiciiiccccc
Russian Federation .
Bangladesh
Tanzania.
Pakistan..
Moldova..
Haiti ...
Chad... .
Sierra Leone ........cccceevvviecinnns
Poland ....
Bolivia
Kuwait
Venezuela
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12.04 Degree of customer orientation

2.2: Data Tables

How well do companies in your country treat customers? [1 = generally treat their customers badly; 7 = are highly responsive to customers and seek customer retention] |

2011-2012 weighted average
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COUNTRY/ECONOMY VALUE
Japan ..., 6.4
Switzerland ..o, 5.9
Austria.....

Sweden ..

Taiwan, China
New Zealand ....
Denmark....
Korea, Rep. .
Belgium .....cccooviiiiiieee e 5.6
Ireland
Singapore ..
Canada
Hong Kong SAR ..
Germany
Malaysia..
Iceland.... .
United States........ccccovvveieienne 5.4
United Arab Emirates....
Finland
Thailand..

Puerto Rico
Netherlands ...
Australia .
United Kingdom........ccccccveveeeene 5.3
Philippines .

Gambia, The..
Guatemala .
Estonia........cccovvviiiiiiiiic 5.1
El Salvador
Saudi Arabia ..
Costa Rica.
Albania.
Colombia ...
Bahrain
Mauritius.....

Poland .
Mexico....
Jordan....

SriLanka .....ccoovviiiiiiie 4.8
Senegal
Slovenia

Portugal ..
Israel
Azerbaijan
Czech Repubilic ...
France .......ccccocevvcviiciiiciein 4.7
Panama...

Barbados...
Morocco..... .
SPAIN .. 4.6
Latvia...
Chile.....
Bulgaria ..
Ukraine ...

RANK

71
72
73
74
75
76
77
78
79
80
81
82
83
84
85
86
87
88
89
90
91
92
93
94
95
96
97
98
99
100
101
102
103
104
105
106
107
108
109
110
111
112
113
114
115
116
17
118
119
120
121
122
123
124
125
126
127
128
129
130
131
132
133
134
135
136
137
138
139
140
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Source: World Economic Forum, Executive Opinion Survey

COUNTRY/ECONOMY VALUE
Zambia ..o 4.6
Indonesia........ccocvvviiiiiciinnn 4.6
... 4.6
... 4.6
...4.5

.4.5

4.5

4.5

Malawi ... 4.5
GUYANA e 4.5
Honduras 4.5
Bosnia and Herzegovina .. .45

.. 4.5
.4.5

Guinea
Rwanda.

...4.5

...4.5

.45

4.5

...4.5

Greece... ...4.5
Macedonia, FYR.... 44
Madagascar.. 4.4
Swaziland 44
Dominican Republic.. .44

44

Pakistan
TaNZaNIa ...cceveeeeieeicecce e 4.4
Armenia .44
Bangladesh ...43
Céte d'Ivoire . .. 4.3
Ghana.... 4.3
Tajikistan... ...43
Hungary ...43
Kazakhstan... ...4.3
Botswana ..o 4.2
Croatia... .42
Yemen... .42
Seychelles. 4.2
.41
4
4
41
Iran, Islamic Rep. ......cccoveievnene 4.0
Burkina Faso. ...4.0
Romania ...4.0
Vietnam ... ...4.0
Mongolia .3.9
Ethiopia ...3.9
Georgia ...3.9
Sierra Leone .
Jamaica.......ccoovviiiiiii
Nicaragua .
Moldova....
Mozambique.
Zimbabwe.
Ecuador ...
Lesotho ....
Namibia ....
SUMNAME ..o
Mauritania

Russian Federation ...
Serbia
Argentina ..
Burundi
Cape Verde
Trinidad and Tobago.
Bolivia......ccvoiiiiiiiiiiciec
Venezuela.

Algeria ...
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