Northern Lights Interview Pitch   - 1 to 2 minutes to pannel

Hook

· One sentence to grab our attention.   What’s the most exciting thing about your offer?

Audience

· What’s the market gap/niche you have spotted?

· Who is your target audience?

· Why would they watch/listen/engage with your content?

Approach

· What is it exactly you plan to offer?

· What’s the tone/style/feel/format?

· Presenter/user-generated content – how will it work?

Benefits

· What will the audience gain?

· Any other benefits to the audience? Your commissioner?

· What will the audience feel/learn/experience?

Competition

· Why is your idea new/different?

· Why are you the best person to do it?

Close

· Persuade us that we should buy into your idea in one summing

======= ====== ====== ===== ====== 

I'd like to talk to you today about my proposal for an interactive  multi-sensory entertainment installation, which takes the user on an emotional journey dictated by their initial mood choice and  interactive decisions based upon users evolving bodily reactions to the virtual experience. I have named this the 'Emotional Change System' – ECS.

The installation will be the ultimate virtual experience, where the user will be able to specify the end mood they wish to attain. The ECS will then take the user on a multi-sensory journey of sound an vision to achieve this experience. For example, thrilled, comedy, romance, exhaustion, happiness, scared etc.

The commercial application of the system could be vast, beside the obvious entertainment avenue the system could be used for medical and work relief. Such as upon returning home stressed you sit in the ECS for a 30minute journey to de-stress and return to happiness. Another application may be for depressed people, they could take regular journeys to experience happiness and release them from the depressed emotional state, and remove the need for medication.

  with an evolving plot, and this is the interactive twist, the plot will evolve in response to the outputs from a range of sensors on the participant

