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	July 31, 2007
Harold Schomaker

CIO

City of Largo

Largo, FL 

	


HP Customer Information Release
Thank you for participating in HP’s customer reference program.  This letter explains how we develop materials for the program and how you review and approve them.  It also explains how we may use the materials for our sales and marketing efforts. 

First, we’ll interview the employees (who you designate) in order to document your experience with HP’s products and services (your “Customer Experience”).  If appropriate and you approve, we may record the employees during their interviews to help us create accurate materials.  The materials developed from the interviews may include a case study article, PowerPoint slide summary, customer quotes, or similar materials.  
We’ll ask you to review these Customer Experience materials to make sure they’re accurate and don’t reveal your confidential information. The materials may include your trademarks, service marks, logos and other identifying information.  We may refer to your employees by name and quote them, and you’re authorized to consent on their behalf.  Provide us with any changes and we’ll incorporate them into the materials before they are publicly released.

We may use your Customer Experience materials for sales and marketing purposes on the HP web site and in HP print publications, displays, and presentations at no charge.  However, we’ll seek separate reviews and approvals from you for activities involving press releases and paid advertisements.  
To help us ensure the accuracy of marketing that includes your materials, you also agree that information provided is factual and correctly represents your Customer Experience.  You have information backing up the facts stated by it in the documentation of your Customer Experience, and, if requested, will provide such information to HP.   You’ll contact us if you stop using the products or services you described in your Customer Experience, or if circumstances change and the documentation no longer represents an accurate account of your Customer Experience. You haven’t received anything of material value from HP for your participation or in exchange for the documentation of the Customer Experience. 
Of course you can ask us to stop using the Customer Experience materials at any time.  We’ll stop using them as soon as possible and no later than 30 days after you tell us.
Please sign this letter to confirm your agreement and fax it to me at 760-438-5230 or scan and email it at your convenience.
Very truly yours,

Alison Hofland
HP Americas Reference2Win Program 
760.438.5250
760.438.5230 fax
Alison.hofland@hp.com
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