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Design Principles

FFOS:
Innovative
Inclusive
Optimistic
Empowering
Vibrant

InnovativeInclusive

Optimistic

Empowering

Inspiring

Friendly

Whimsical

Proin ut nibh placerat lacus accumsan tempor. Nam tempor purus quis posuere porta. Cum 

sociis natoque penatibus et magnis dis parturient montes, nascetur ridiculus mus. Nullam sit 

amet egestas purus. Quisque in ligula ac dolor interdum malesuada. Sed ullamcorper feugiat 

sodales. Maecenas non massa et risus aliquam aliquet ac nec velit. Cras ut est risus. Praesent 

tempor dignissim lorem, non dignissim ante vehicula a. Aenean turpis orci, facilisis id faucibus 

vel, fringilla non risus. Integer venenatis aliquam dui, nec ornare dolor vehicula nec. Duis 

vestibulum sagittis ipsum.

Donec luctus viverra faucibus. Maecenas ornare dignissim est, at condimentum lectus 

consectetur quis. Integer ut purus eget est consectetur dignissim vitae non nisi. Suspendisse 

in ipsum quis nulla porttitor lacinia. Aenean vitae mattis elit. Fusce at dolor eros. Praesent in 

lacus vitae nunc dictum hendrerit.
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Flat Design Flat Design is an aesthetic movement characterized by solid colours, simple shapes, and 

illustration �that represent real objects but don’t necessarily look real-life (as in skeuomorphism). 

�Large-format photography and open white spaces often sit alongside flat design elements and 

easy-to-read type.

Webmaker.org embodies “flat design” qualities. Here are some examples from around the web:

These are some examples 

of “flat” design elements 

from Webmaker.org.
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Why Flat Design?



















Quick to produce – A style that was built by the web, for the web.

Modern – It’s the future!

Flexible – Easily responsive; friendly to retina displays.

Few rendered assets – Saves time on design resources.

More friendly for localization – Easier to incorporate dynamic content changes.

Easier to remix / view source

Lightweight

Few image assets – reduces site load time; great for mobile.

Web native

Form Function
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Voice & tone

Copywriting guidelines
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User Types Primary Target Audience  While there are other types of users in our audience, these are 

the groups of users that we want to appeal to and serve the most with Webmaker.org.

United States

United Kingdom

India

Canada

Germany

Brazil

France

Spain

Australia

190,961

39,662

37,477	

27,585	

23,652	

15,983	

15,863	

14,267	

10,895	

32.78%

6.81%

6.43%

4.73%

4.06%

2.74%

2.72%

2.45%

1.87%

Makers Mobile usersMentors Multi-nationalPartners

Webmakers around the world Total # and % of users

Analytics from January to June 2013

93% of users  
are on desktop

4%  
of users 
are on 
mobile

3.% of users  
are on tablets

14 to 25 year old who has the desire to create 

something and put �it into the world. 
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Our Logos
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Colours

#xxxxxx #xxxxxx #xxxxxx #fff

#xxxxxx #xxxxxx #xxxxxx Squairy-Light.png

#xxxxxx #xxxxxx

Colour Palette  Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod 

tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis 

nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. 
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Typography Open Sans - Like other Mozilla sites, Webmaker uses the royalty-free Google 

Font, Open Sans. Open Sans is released with an Apache License. It can be found 

at http://www.google.com/fonts/specimen/Open+Sans
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Illustration & iconography Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod 

tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, 

quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo. 

Font-Awesome - sit amet, consectetur adipisicing elit, sed do eiusmod tempor 

incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis 

nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo. 

Font Awesome
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Photography

Variety of ages, ethnicities and genders

Different locations (not just Mozfest)

Both on and off the computer

People alone / people together

Look good at high resolution retina displays











Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod 

tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, 

quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo. 
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Thumbnails

Shapes & sizes ContentNo-No’s
There are currently three main places on the site that use 

thumbnails: the homepage, search results, and /teach. 

Each type accomodates a different user experience.

It’s best to help users know what to expect 

when they click on your thumbnail by 

reflecting content that is within the make 

itself. Here is a good example:

It is important to avoid user 

Interface elements (like 

a play button) within the 

thumbnail, so that users  

don’t get confused about  

thumbnail functionality. 

Also, the gallery looks best 

when thumbnails have solid 

edgse, so no borders within 

the thumbnail.

Homepage
All image; details are revealed on 

the flip side of the thumbnail

Square ratio

Ideally, these images are high 

ressolution due to the maximum 

display size of 500x500px 

(1000x1000px for retina displays)

Search results
Displays the Make title and Maker 

username on top of the thumbnail

/teach
Displays the Make description

Is shorter than the homepage thumbnail

Remix and details buttons are displayed 

on first view – no need to hover.


