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Bird’s-eye View of Final Plan pRIRICYe b - i e i -
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Users entering from
search will have their
URL redirected to
corresponding section
identifier.

/firefox ex: /android— #android

* Tiles contain sub-content for each section.
User horizontally navigates between section tiles.

e Features
¢ Releases
e Add-ons

Section State 1: no Fx detected e Support

Section State 2: Fx up-to-date —>
/firefox/#desktop

b
«— Page beyond tiles

Section State 3: Fx not up-to-date

e Features
e Support
* Promos
> (push user to Play to handle
/android— /firefox/#android Mobile vs. Desktop users)

e Features
e Support
e Promos

/firefox/#0S

* Promos

/firefox/#marketplace
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Roll-out Plan

Phase 1, Static Pages at current URLs:

Current URLs will be updated to new design. Use this
as a testing phase until Phase 2.

. iy by o
Lo O Er e b L

Phase 2, Single URL with sections & fragment identifiers:

Pages from Phase 1 will be stitched together within one URL. Fragment identifiers
will be introduced for each section and URLs from Phase 1 redirected to them.
Marketplace and OS sections will also be designed.

-I. T T o e ki
4 =

/firefox
/firefox
* page states will account for
the following user-types:
i Jideskt e User does not have Fx
—— refox/#deskto , .
e [ Ty = firef p e User’s Fx is not up-to-date
fas =t i 5 » [E (= add tile content if time allows e User’s Fx is up-to-date
—
/firefox/fx /firefox/#android
/firefox/new
.H-..|.=.|I. § e -| st
b~ — S A /firefox/#0S
—
TBD: /firefox/android
/firefox/#marketplace * No fragment identifiers for
intitial roll-out. Once pages
all live within one URL, we
will introduce the fragment
identifiers for each section.
ex: /android— #android
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Document: UX: Plan

User Flow: From Search /firefox
-t Primary Flow
1 1 User starts by performing search for the desktop browser.

[Firewx Desktop|| (] 2 3 5 6 2 URL (/firefox/new) from results is selected.

Lt I e L P e et > DESKTOP —) FEATURES . - - MDN

.: *_;v ;_.-_1,"':: == [firefox/new redirects to #desktop A «— Detailed 3 Old URL redirects to /#desktop fragment identifier

e ph Ereee S Features which brings user to this section within the page.

R Page

Page beyond the tiled 4 UserdoesnotcuweqﬂyhaveFWeﬂ»gsotheysemctthe
environment.. Download button to initiate download

From Search Secondary Flow
5 User wants more information, so they view the Features Tile
6 User wants even more information, so they view the

detailed features page before returning to #desktop.
User Flow: From Family Landing Page
Browsing / Discovery Flow
1 User scrolls down page to discover products & page sections.
FAMILY
1 1
Known Need Flow
1 User selects desired product from the default family
— landing page section.
—
Google Play
2 User continues to Google Play to download Firefox for
Android.
Page beyond the tiled
environment..
| Date:  26.03.2013 | Author:  H. Habstritt
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Viewport Area & Section Cues

When the user is viewing a page section, viewport size is detected and user will see a sliver
of the following page section at the bottom of their screen. (viewport constraints TBD)

A cue could be triggered by interacting with bottom area of page or initiating scrolling
down. We wlil try ideas like this in the prototyping phase.
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Inline Download Interaction for Desktop Section
/[firefox/#desktop

1. User without Fx views #desktop section

B 00 Kuzillhs — Hamee of the Bosills Prajeel — maedlaacn

'fll]qul.- Karlla — Bloms of cie Moells . & |+ |

= | '.-"l- I

I_\_:‘ . B el Frorduion [ hilps: ) fereme mee dlaanmg fem =11

-
=y maezilla

J Firefox

Different By Design

EREN-ENE N

[ product image ]

2. User initiates download

|00 Kizzills — Hemee ef the Beills Prajeel — maella.ong -

'-||]|r--1|.- Mririla — Home of e Roeils . & |+ |

(] | '.-"l- Lngle

1 [ [ [

I{i LB Vel Ptz 1 it e mise dl g e =15

-
=y mazilla

J Firefox

Different By Design

Thanks for downloading Firefox! As a non-profit, we’re free to innovate on your
behalf without any pressure to compromise. You’re going to love the difference.

1 2 3
L] p

Download Features Releases Add-ons Support Download Features Releases Add-ons Support
#android |
androi . - - - L . L - L .

* should we replace or push down content?
By refreshing the product screenshot to show the download steps, we
accomplish the following:
¢ The download steps are now the main and only focal point in this section
for the user.
¢ We do not alter the height of the page.
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Visual Design Mock-ups

The Firefox family

Keeping the power of the Web in your hands

& Fircfox
Different by design

ol PR L= T Fe

*Y Firefox

B Kipad

Fast.
Smart.

Sale.

Firefoo

[« l‘ i ach ‘ s i st ‘ tst
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Download Funnel: Sitemap of affected pages

MOZILLA.ORG

Mozilla.org Nav

FIREFOX ABOUT il | PRODUCTS GET INVOLVED
Products Local Nav
* Updated /products page taxonomy [ Firefox ] Developer Tools Labs & Education Community Products
l — v J—
\ (D P > /FIREFOX Firefox product & N DESKTOP N Download Interaction &
o o g FIREFOX.COM download pages — Non-FF User Confirmation
T e L) — FF User, Up-to-date
1y e | N — FF User, Old Version
MOBILE
From Search
(N
MARKETPLACE
[ FF PRODUCT ]
* responsive design for
all pages . . . .
Complete taxonomy update in parallel with Firefox page redesign. In
the future, update Mozilla.org page present Products as first options
(not buried a level below). * Should mozilla.org be more than just
news and a carousel?
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V2. New Layout Concept
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Page Structure

Instead of showcasing each product horizontally, this concept allows each product to have its e T
own vertical page. The product family will be displayed in a Firefox Family overview and landing O :
area at the top/header of the screen, while each product in the family will be located in a main
navigation area across the top of the screen. (or below the overview area)

/firefox/

Desktop Android FxOS Marketplace
LANDING / FX FAMILY OVERVIEW

LANDING / PRODUCT OVERVIEW

* product owner discussions will
help to define the below sections.

FEATURES

DEVELOPERS

CONTACT (GLOBAL)
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Tech Details

CONTENT LOADING

Live example: See: http://www.vizio.com/costar/features

Is the Vizio example using IPJAX, Pushstate?

FIREFOX FAMILY EXPERIENCE (HIGH-LEVEL INFO)

- iy e e e il P

[ THE | R S L
= W ] ST ———p—r—

https://developer.mozilla.org/en-US/docs/DOM/Manipulating_the_browser_history

http://diveintohtml5.info/history.html
https://github.com/defunkt/jquery-pjax
http://stackoverflow.com/questions/tagged/pjax

URLS & REDIRECTS

Option 1 Option 2
/firefox/ /firefox/
L /firefox/product L /firefox/product

|_ /firefox/product/section |_ /firefox/product/#section

Consider which pages we could redirect to this experience

firefox/fx/ — /firefox/android
..or

firefox/fx/ — /firefox/#android

/firefox

Desktop  Android

Option 3 (?)
/firefox/
I— /firefox/#product
I_ /firefox/#product/#section

---

FxOS Marketplace

DETAILED PAGES OUTSIDE OF EXPERIENCE

=

Detailed
Features
Pages

MDN

DevHub

New FxOS Site
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Fx Overview and Landing State

* user can interact with navigation at
base of viewport or with Firefox Family
image/animations within this screen to
access the individual product sections.

(visual design is TBD)

Desktop

The Firefox famil

Android FxOS Marketplace

Hard break exists between Firefox — >

Family Landing page and individual —

product content. User must select e~

which product to view more T P
information about. Scroll will then not e

favor any product over another.

* see following page for next user step
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Product Overview & IxD from Fx Family Landing State

P e e e e e e e, e e e, — = | Viewport area
i The Firefox family i
Sding up enmetien =E Desktop Android FxOS Marketplace i
i =,.,JFeatures i
gLl i ] Content is TBD E
| |
The Firefox family | ;
Desktop Android FxPS Marketplace i i
. O 4

When user selects product:
- main nav slides up

- Firefox Family Overview content minimizes

- Product specific landing screen takes over
viewport below main navigation

- User can scroll vertically through product
specific content

- Main navigation stays fixed so user can select
another product. View slides horizontally to
next product choice

- Product specific sub-nav appears (may be
difficult to depict sections as icons, so another
solution may be needed)
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Product Overview & IxD from Fx Family Landing State

— S | Viewport area
TTelF
The Fi refox family
Keeping the power of th ur hands
1| Firefox OS [} CemENE
Features
Locations
Developers
Fierfom (75

Content is TBD

mily

Fa T W
TR e L -\.l-\..----\. K I. ""-'

im- .

N7 S -
|

This version uses icons for simplified main
navigation and text for product section
navigation.

Consider alternate ways for selected product
to be prominent in main navigation compared
to product sections not in view.

Firefox Logo is used for “Home” state.
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Product Sections Need to Stand Alone

S | Viewport area
. . . I
When designing the product sections we Slimmer header (featuring set—s»! @
should answer the following: offa)mili);products in sorge !
. . way) when entering product .
- Can this product section stand alone when section directly via search. Desktop Android FxOS Marketplace

user enters section directly via search?
* Content is TBD

- What happens to Firefox Family Header?
(For example, is there a 3rd, minimal, style
for when user enters directly from search? -
compared to entering product section via the
Family Overview)

Smart.

Safe.

Firefosx

- How does user return to Firefox Family
landing state?

Fast. 3

- How does user navigate between products?

S - LoJ
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