Mozilla Firefox

PERFORMANCE VIDEO BRIEF

PROJECT GOAL:
Create a short promotional video that demonstrates and redefines the importance of the enhanced speed and performance of the latest Firefox

EXECUTIONAL DETAILS / CONSIDERATIONS:
· Length of Video:  The video should be roughly 30-45 seconds long.
· Project Deadlines:  We’d like to complete the video in time for the Firefox 5 release (June 22nd).
· Rough Budget: $10,000 - $15,000. 
· Localization:

· Firefox is a global company and is available in 80 languages. We need to make the video accessible and relatable for a global audience.  We’ll be adding subtitles for any voice-overs or text that’s included in the video.
· Distribution:

· Main product pages on Mozilla.com like the Performance page
· Social media channels  (Facebook, Twitter, Newsletters, Blogs, YouTube)
· Target Distribution

· Web Savvy - more mainstream audience who are tech conscious     
· mainstream audience would care about having a fast browser
· mainstream audience ranging from someone who uses the web to check email or facebook to someone who uses the web in a regular basis- for work, news, information or entertainment use 
· Tech Savvy
· Other Requirements

· Video should demonstrate that Firefox is fast, but more importantly, that browser speed is so comparable, that we’re redefining the value proposition of being “fast”.
· We don’t want to demonstrate speed by comparison, numbers or speed wars
· The video can be abstract but we don't want it to be how fast we can shoot a potato across the room. Rather, we want to humanize that speed, and demonstrate the importance of what it means to user. 
· Getting to your next task much faster
· Getting more tasks done in the same amount of time
· Having a more efficient online life so you can get on with the one you have outside of your Web browser
· It should be representative of the brand personality and mission (of creating one web that’s open and accessible to all), powered by our passionate community of contributors worldwide.
· Firefox is fast, but it's more than just being fast. It's about what Firefox stands for. Fast browser with a soul.
· The video should be fun and have a quirky personality. 
· The style of the video should feel somewhat home-grown and not excessively polished.
· After watching the video, we want to build curiosity and want new users try out Firefox if they are not already (because it's fast and because what makes Firefox unique (mission etc). If they already use Firefox, reinforcing the reasons why they use Firefox. Yes! It’s fast but it's because Firefox is different from other fast browsers, its mission and what it stands for.


Inspiration
The common thread in these videos is how the product in the commercial made a difference in the user’s routine. The videos also have quirky/fun personality, colorful graphics, human quality, abstract/creative, music driven, sense of community.

A Different Kind of Browser
This is one of our brand video to help you get to know more about Firefox.
· Promise to our users: Firefox answers to no one but you

· Firefox prioritizes principles over profits to put individuals in control and shape the future of the web for the public good.

· Firefox is:

· Unconventional
· Engaging
· Honest
· Human
· Smart
· Confident

Google Chrome
This has more demo of a demo look to it, but the VO provides the context of why it resonates to the user.

Amazon Kindle
I like the creative, fun and colorful execution and music driven style. I like how it shows the use of the product creatively.

Other Examples:
AT&T Commercial – Ballet
NZ Telecom
Verizon Lemonade Stand
Samsung Galaxy Tab
