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Performance Videos
Project Background: 
With across the board performance jumps in Firefox, and a stellar roadmap for continued improvements in 2011, we need to communicate that Firefox is not only blazing fast for the web today; it’s also more than prepared for the web of tomorrow.

To do this, we need to create a short video that explains to web users why performance is important to them, and what Mozilla is doing to make the web faster; both for today – and tomorrow.
Budget
· $20K
Target Audience: 
· Primary: A slightly more tech-oriented userbase.

· Secondary: Industry press / commentators.
Frequent web users (2-3 hours a day), and regularly access social networks, online banking, webmail and other online applications (Google Docs, Netfix, Pandora etc.)
Distribution Plan: 

This video is intended for use primarily on the Performance product page on Mozilla.com, however it may also be distributed to Firefox users through Facebook and Twitter.

Overall Key Messages:

· Firefox makes using the web of today a pleasure, whether it’s the simple act of scrolling down a blog or using your favorite web apps.
· Firefox is built for tomorrow – we’re working to make the web of tomorrow happen now – and beautifully – right within Firefox.

Key Topics:

· First half showcasing the web of today: Showcase of 3 common tasks of today: webmail, booking tickets, eBay
· Features: Page Performance and JavaScript

· Experience: Scrolling around websites; filling forms, interaction with web apps.
· Second half showing Mozilla’s take on the web of tomorrow, and what we’re doing to make it fly: Showcase of cool new features for tomorrow, with frequent references / excerpts from the demos in Web Of Wonder.
· Features: Hardware Acceleration, HTML5

· Experiences: 2D and 3D graphics, movies
Requirements:

· 1 video: 60-70 seconds long:
· Localizable with subtitles:
· N.b – these should be brief glimpses of the videos to illustrate the sort of demanding web uses of the future, and not prolonged screencasts

· Creative direction:

· The style should be punchy and upbeat, but not over polished; an organic feel is desirable and would be more aligned with the Mozilla brand

· Examples in the ‘web of today’ need to be tied to the real world and clearly communicated.

· Voice over:

· There will be two presenters of this video; Rob Sayre and Chris Blizzard. They both need to be introduced so that they give a sense of authenticity and believability in the messages being communicated throughout the video.
Considerations:

· People get very het up over speed, yet it’s not benchmarks that are important – it’s how your browser helps you get things done, and how it helps you do things you couldn’t before.

· This video will be used until the end of the year – so we should not use anything that could either seem dated in a month or so; either by a future version of Firefox or a competitor’s offering.
· The Mozilla brand: the videos should retain an authentic, innovative, honest and open feel to them.
Video Examples:

· Ignore the comparisons of this video, however the instances when they show real use cases where speed is important (in particular the amazon scene) is very effective - watch from 0:19 onwards http://www.youtube.com/watch?v=BdImjpfvjyg
· Pace of this one - http://www.youtube.com/watch?v=uwEupAQReCs
· The real world examples from the Google speed tests - http://www.youtube.com/watch?v=4JCrmVBtJ4E
