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Pros - MobilePros - Desktop

• A prominent navigation provides a focus and 
clear way finding through the site 

• Clear bucketing helps user understand key 
topics and sections of the website 

• Drop down, sub navigation lays out a clear 
narrative that is easy to follow – also serves as 
breadcrumb through site 

• Footer mirrors tasks available in main nav and 
adds quick access to deeper links within the site 

• “Donate Now” lightly featured and easy to find

• Robust implementation that provides an 
immersive experience  

• Clear path to search 

• Quick, decisive animation 

• Easy to understand taxonomy

amnesty.org
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Very even + consistent tone. 
Setting stage for issues 
important to the org. 

3 content areas reinforced 
above the page fold + prioritizes 
core areas of navigation,
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Upon click, drawer reveals 
secondary content breakdown 

Underneath the news story 
there is opportunity for site-
generated content to surface 
based on category 
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Brings mission to the forefront. 
As a user, the better I 
understand you as an org the 
better I will understand the 
content you promote.  

Top three columns provide 
specificity to content and 
intrigue user to engage deeper. 
Surfacing content in paragraph 
draws user in 
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News section allows for an 
intersection between audience 
types. There is a content blend 
that is intuitive to the users 
and grouped by article tags. 
Opportunity to show full scope 
of what the org does 

Complex footer ties together 
journey established primary  
navigation 
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Pros - Desktop Pros - Mobile

• Top tier navigation provides clear organization 
to the content 

• Once a category is selected, top tier navigation 
scrolls away as 2nd tier navigation remains 
sticky though the experience allow for easy 
access within the vertical 

• Lightweight navigation design, provides 
enough hierarchy without distracting from the 
content on the page  

• Easy access to global search 

• Footer acts as a sitemap  

apple.com

• As you scroll the menu automatically collapses 
navigation accordion and navigation bar  

• Accordion functionality for footer plus 
breadcrumbs  

• Very clean navigation styling throughout, 
variance in color block and transparency  

• Primary navigation collapses and secondary 
appears on click 

http://apple.com
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Footer is used here to support 
the content of the site 

A very simple paired down 
approach that drives 
navigation through a robust 
navigation.
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Content contained to area 
established by hero slider 
drives users to specific 
content  

Area to engage with users on 
a highly visual level 
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• Good use of consistent primary navigation and 
support from complex side-bar navigation  

• As you scroll, the primary navigation collapses 
and the secondary sticks to the top of the page 
providing a fluid navigation experience 

• Back to top Arrow appears upon scrolling 
through 75% of the page  

• IBM navigation bar is at top of all landing pages 
and remains clickable to return to home site   

• Secondary navigation drawer adjusts to the 
content within each subsection 

• Very clean navigation with simplified top bar  

• Easy access to search 

• Full-screen navigation creates an in-app 
experience  

• Intuitive use of hamburger menu (combination 
of accordion, indent, and color blocks)

ibm.com

Pros - Desktop Pros - Mobile
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Size of header/hero space is 
shorter in height and allows for 
dual information above the page 
fold. There is an even approach 
to content on the page.  

Ties to timely and relevant 
content. Implies to user that the 
information is updated 
frequently. 
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Content contained within the 
row is all related to a specific 
area of technology (cognitive). 
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Upon clicking on cognitive 
content, navigation is tailored 
to user journey. Secondary 
navigation appears above 
primary to strategically link 
your journey through your 
entry point into the site
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Area to highlight and tease 
product/software. Card layout 
draws users in to read more 
about the product and vertical 
approach leads users to “Start 
your free trial now” button
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Upon reaching the bottom of 
the page IBM offers a selection 
of ways for users to engage 
with the org. Icon imagery ties 
in engagement type. 

Robust footer navigation 
reinforces navigation hierarchy 
and links to deeper sites
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Pros - MobilePros - Desktop

• Navigation bucketing clearly reinforces the 
mission on the homepage  

• Limited content ares provide clarity and  
strong purpose 

• The menu is easily accessible and provides and 
immersive experience which scales well to the 
mobile experience 

• The site forgoes a true footer experience by 
providing second level navigation within the 
main menu drawer and provides relevant links 
throughout

internet.org

• Mobile nav provides a full experience that is 
supportive and immersive 

• The experiences and behaviors don’t change 
from mobile to desktop supporting a 
consistent experience for the user 

• The lightweight interactions hold up in the 
mobile environment

http://internet.org
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Layout provides a contained 
narrative similar to an e-book 
experience 

Animated navigation alerts 
user of further content below 
the page fold
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Navigation mirrors the key 
areas of importance on the 
main page

3

3



Bottom section of the homepage 
encourages engagement with 
users through community  

4

4



Insides pages switch from 
content to the right and images 
to left. Subtly implying 
engagement with a different 
kind of content again emulating 
an e-book experience 
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Through card size, placement, 
and headline treatment user is 
able to engage with specific 
content and creates a sense of 
prioritization for the user 

Topical navigation outlined in 
header allowing a way to view 
similar content + then 
surfacing content that user 
wants to see 
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Color block affect highlights 
content area of site 

Content populates based on 
engagement level (Most 
Popular) as well as category 
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Video module provides more 
information to user in an 
intuitive experience. As 
users engage more with 
content similar tags is 
provided. Encourages users 
to consume more content
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Content boxes in navigation 
link to content cards on 
page. Grouped by icon type 
and color. Users are able to 
navigate on topics vertically 
within category.
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Clearly identified CTAs at 
the bottom of the page. 
Twitter is highlighting 
among their linked social 
media as a platform to 
engage  

Link to t-shirt collection 
offer a way to make brand 
unique. Subtly calling out 
playfulness.
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• Hidden left-hand/right-hand navigation 
provide easy to find support in complex 
navigation systems 

• Use of a sitemap and breadcrumb 
navigation in the footer surfaces the 
structure if the site to the user  

• Back to top arrow help users return to top 
of the page on content-heavy pages  

• Providing localization options in main 
navigation space help users feel included 
and showcases our global reach 

• Consistent navigation across a site 
provides a consistent user experience 

• Strong ui components and motion in 
navigation can enforce hierarchy and 
taxonomy, and keep users moving forward 

• Bucketing content to a few core areas 
provides focus to the site and highlights our 
brand priorities 

Key Takeaways

Global Navigation Research



• As users understand us more through a 
curated page narrative,  they will be more 
likely to understand the issues and products 
we promote. 

• Content populated by engagement allows 
for more meaningful impressions.  

• Reinforcing key navigation items within 
the page indicates importance.  

• News + events section allows us to content 
blend and engage multiple audiences in 
the same space. 

• Complex footer ties together elements 
within navigation + main page.  

• Animated page elements guide users to 
content areas .

Key Takeaways

Homepage Research


