Bedeutung der Einkaufsquellen

Frischmilch
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2005 2006 2007 2008 |Menge (t) T.2007.1 | T.2007.2 | T.2007.3 | T.2008.1 [ T.2008.2 | T.2008.3 [ T.2009.1
37.607 42.455 39.598 38.551 Hofer 14.118 12.505 12.975 14.716 11.564 12.272 12.601

3.957 3.351 4.537 4.679 Lidl 1.475 1.525 1.536 1.565 1.358 1.756 1.577
76.219 62.268 52.790 45.000 REWE Gruppe 18.217 16.976 17.598 17.063 13.585 14.352 15.203
14.710 12.017 0.446 6.542 ADEG 3.399 2.763 3.284 2.367 2.108 2.067 1.939
14.519 8.625 7.202 7.818 Zielpunkt 2.820 1.788 2.594 2.509 2.449 2.861 2.373
68.652 57.799 59.106 51.846 SPAR Gruppe 19.749 19.259 20.098 17.698 16.573 17.576 17.169

7.729 4.522 4.067 2.947 Nah&Frisch 1.374 1.421 1.273 1.025 1.046 876 1.195
11.970 9.381 8.877 10.698 Restl. LEH 3.020 2.903 2.954 3.253 3.622 3.823 3.040




