Bedeutung der Einkaufsquellen

Trinkmilch
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2005 2006 2007 2008 [Menge (1) T.2007.1 | T.2007.2 | T7.2007.3 | T.2008.1 [ T.2008.2 | T.2008.3 [ T.2009.1
69.591 75.680 73.771 75.394 Hofer 25.815 23.211 24.745 26.676 23.544 25.175 25.136
8.470 7.624 12.568 12.220 Lidl 3.933 3.893 4.743 4.621 3.561 4.038 3.951
102.977 97.946 91.539 86.876 REWE Gruppe 31.331 29.452 30.756 31.618 26.812 28.446 30.784
19.909 17.347 13.645 14.511 ADEG 4.553 4.352 4.740 5.219 4.653 4.640 4.273
22.036 18.916 20.097 16.671 Zielpunkt 7.687 6.226 6.184 5.455 5.037 6.180 5.585
87.322 81.918 87.925 87.449 SPAR Gruppe 29.988 28.490 29.448 29.129 27.812 30.508 29.877
10.934 7.984 7.506 5.994 Nah&Frisch 2.761 2.345 2.399 1.981 1.999 2.013 2.075
16.391 12.749 14.456 17.726 Restl. LEH 4.839 4.639 4.979 5.293 5.947 6.486 5.548




